n shelves, Sephora’s Bath and

Baody collection makes a Told

statement, The line’s packages
seem e include every color in the
spectrum. Each vibrant color corre-
sponds with a specific product scent.
I|. |Il.' |‘:.'1-:'|\-..|:_"|':1' T ri||' ||I||'I|i|il'h :|I'.l.|
ergonomic details seal the deal Tos
CONSUITIETS,

Sephora’s team collaborated with
Jeanine Recckio, founder of Mirror
Mirror Imagination Carouip, o devel-
op key iems in the line, “All of the
colors are on trend, and the line makes
an amazing impact on store shebves,”
:'"II'!I.“' H':"i.':.l‘;.:.l.l.

Lifestyle trends influeneed devel-
apment, according o Recckio, *The
luxury of taking a bath is back, and
this is inspiring more consumers oo
decarate their bathrooms like sanciu-
arics, hese products appeal 1o con-
surmers who want o make a Lasloon
statermnent in their home through the
objects they choose o display,” she
says, adding, “Sephora is brilliant ar
marrving lorm with function,™

Color iz vital o this line, Dilleremn
gradients of color are used on the

plastic bottles, tottles, and jars. Most of

the |.l.'.I'LiI;-_'|I'- are extrision blow-maold-
ed from PET and PE TG, Some pack-
ages are clean, showing oll boldly col-
ored bubble baths and body washes,
Opacue tottles and jars contain body
lorion. Translucent spray baottles for
=il moisturizer are tnted,

Zorbit Resources, which designed
all af’ the custom bottle shapes togeth-
or 'ﬁ'ill'l .“:l:'|?l|'||.-:'.l.. '-'-ill'..'il'(l Ll l.-.l||:|'
|'|'|i:1|']'|i|'|g. | here were 72 difTercmt
color matches across dilferent mate-
rials, “We are proud w say that we
hit more than 50 matches on the firsi
submission,” says Tom Butkicwics,
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president, Zorbit Resources.

I'he circular bubble bath botde is
umiguely shaped
[roat and Dat in the back, “We mold-
ed a thumbprint-sized recess on the
hack of the bottle to make it easier to
grasp,” cxplains Catherine Marovich,

roundded in the

director of” Sephora Brand,

Crraphics are minimealist, “In our
experience, a little goes a long way.
We chose key sound hites of infor-
mation about the product to [display
on  the ||:||'k:|ghi||gh|." |'Mr||:::||x
Marovich

Decorating the unusually shaped
hottles was no casv feat, “We had o

use up 1o five passes with handmacle

jiEs o ensure consistency and tgh

registration,” sayvs Butkiewice. Many
of the products have black flip-top
dispensing caps made from polvpro-
pylene and PCTA, A subdle meralli
colorant was added 1o the resin
before molding the caps, which are
also supplied
b Aorhir

Kesources,

Oither suppliers involved with this
project were GET for the formula-
rions, Emszar and BEexam for the
purmps, and Whipsmart for labels,

Orwverall, the project’s greatest
challenge was tming. “It took less
tham seven months to o l."|'||r|-:'I|'._ Irosim
the siart of the |5|'-<ig|'. 1o Lhe ||-'|i'.'|'.':.
ol components, which included 72
SKUs," says Butkiewicz.

CPC Packaging awards panelist
Cory Gelman, owner of fragrance
brand Chie 'H-:||:-:.'. SAYSE that the [ERT k-
ape shapes are unusual and unex
pected: “It's a simple, clean design,
L4
these products over other brands.™

Awards panelist Alan Bodker,
executive director of Origins pack
“I admire the

ATl I LL'III'ZI SCC CONSUMErs I\.'IIIZIIZI'\.'

age development, says,

I.illl 1|'..|I |:|||-':_ WD .'.| e T Create 5o

many different variations from whal
seems like just a few dilferent package-

ing components.”
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